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A place for new ideas
and successful business!



RIGA FOOD BRINGS TOGETHER FOOD INDUSTRY

PROFESSIONALS FROM AROUND THE WORLD

The 32" International Fair for Food, Beverages, Food Processing, Technology, Packaging, Innovation, Catering, Hotel and
Store Equipment & Services | Competitions for chefs, confectioners, bartenders, waiters, grill masters, and tea masters
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LANDMARK INDUSTRY EVENT

Baltic's largest food industry trade fair brings together food and beverage
producers, buyers, suppliers, HoReCa professionals, technology and packaging
solution developers, and other industry professionals from Latvia and abroad.
Trade fair is an opportunity to present products and innovations, explore current
industry trends, meet potential clients and cooperation partners. International
profile of the trade fair and broad foreign business representation serve as an
excellent opportunity to expand business in Baltics and international markets.

NATIONAL STANDS

Internationally renowned trade fair boasts wide
representation of foreign companies and at least 10 national
stands every year. They advertise culinary identity of
countries, latest products, technologies and market trends.
National stands are an efficient resource for companies
looking to expand their exports, find new partners and
connect with public actors and professional associations.
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NEW BUSINESS LEADS \]ﬂi—? rigafood.lv
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Riga Food is an important meeting platform for Latvian and
international food industry players. Riga Food B2B
Matchmaking Event is an environment for targeted business
networking aimed at finding potential clients, buyers,
suppliers, importer, exporters and cooperation partners.
Pre-booked B2B appointments help fast-track business
negotiations with companies that are looking for new
products, suppliers and partners. Moreover, direct
communication at the exhibitor stands and other trade fair
events can facilitate trust and convert leads into viable
business opportunities.

115 45+ Broad representation of retail chains from Latvia, Lithuania,

business Estonia, Finland, Great Britain and Ukraine, and wholesalers
representatives business meetings from various countries

from 29 countries
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SNAPSHOT OF LATVIAN
FOOD INDUSTRY

LATVIAN FLAVOURS

Latvian Hall provides an opportunity to immerse into festive
atmosphere and celebrate culinary heritage, local products and
new flavours from Kurzeme, Vidzeme, Zemgale, Latgale and
Riga. Latvian industrial and artisan producers gather there to
present traditional, organic and authentic products, and also
innovative solutions and new products.

MAIN STAGE

Main Stage in the middle of the Latvian Hall is the venue for
numerous discussions, presentations, masterclasses and
workshops during which industry experts, business operators
and professionals share their experience. Companies can use it
to launch products, foster visibility and reach out to wider
audiences. Events are centred around industry development
trajectories — innovations, sustainability, exports and market
trends.
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FOOD INNOVATIONS

Innovation section highlights new products, technologies and
solutions developed in Latvia to shape the future of food industry. It
brings together enterprises, startups, researchers and tech developers
keen to cross-fertilise and discuss new cooperation initiatives. Section
specifically focuses on sustainable ingredients, healthy products, new
takes on traditional recipes and state-of-the-art digital transformation,
automation and manufacturing solutions.
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DIVERSE EVENT
PROGRAMME

NOVELTIES FOR PROFESSIONALS AND FOODIES

Trade fair offers updates on latest developments, shows, masterclasses
and tastings, insightful discussions and workshops on industry priorities
for food industry enterprises and associations, entrepreneurs, experts
and culinary enthusiasts. Companies use it to demonstrate their
products, share experience and reach out to their audiences directly.

TASTE OF COMPETITION

Riga Food is filled with competitive spirit and professional excellence.
There are competitions and championships for chefs, apprentice chefs,
pastry chefs, bartenders, servers, tea and grill masters who want to
showcase their skills. Trade fair has awards for the best new dairy
products, competition for the most sustainable and top-quality food and
beverage packaging, and also the Bocuse d'Or national championships.

rigafood.lv

3 pays 150+ EvenTs
"7 LOCATIONS

From presentations of new products and tastings to thrilling
competitions and insightful industry conversations.

i . Tea
Riga Food Riga Food .. -
@ VIP Lounge @ Guest Room ::’ef:petltlon Open-air
Cooking .
Gemoss competition Main
Stage area Stage

INSPIRING NEW GENERATION

Bespoke activities introduce youth to the food world, food
preparation and sustainable lifestyle. Interactive masterclasses
and competitions are a chance to learn, try out, discover various
professions, and career paths in the food industry. Meanwhile,
companies ca use them to find their future professionals.




PROFILE OF PROFESSIONAL VISITORS
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EXHIBITOR AND VISITOR
STATISTICS

Trade fair attracted 25,125 visitors of which
35% came from abroad. Professional
visitors represented the total of 42
countries.

BACKGROUND OF
PROFESSIONAL VISITORS
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28 % Food wholesalers
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_|243 % Food producers
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? Food retailers
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Manufacturers and sellers of food processing
9 equipment, packaging, ingredients
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Caterers
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Service providers for the food industry
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Food import / export
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Other sectors
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Management
D
18 % _—
Sales and supply / distribution
17 o ———
_|5 Food technology management
%

10 %
18 %

Procurement and sourcing

Marketing, advertising, public relations

Other

Business owners, self-employed
17 o n————

Product category managers
Sy

Procurement managers, regional managers
8 % ]

Business leaders, directors
5 % |

Leaders of beverage and food product groups
4o wm

Branch managers, shop managers
30 % I

Other positions

OBJECTIVES

To generate
new business
leads

To collect
information

To arrange
procurements



RIGA FOOD FAIR

TECHNOLOGY AND INGREDIENTS

Food processing and production equipment,
ingredients, spices and additives, industrial
automation of the food industry.
Disinfectants, cleaning agents and devices.
Laboratory equipment. Ecology in the food
industry and public catering. Implementation
and supervision of the HACCP system. Work
clothes.

PRINTING AND PACKAGING TECH

Packaging, packaging equipment, equipment
and materials for producing packaging. Labels.
Marking. Barcodes. Printing equipment,
materials, and supplies.

DRINKS

Alcoholic and non-alcoholic drinks, beer, wine,
coffee, tea. Competitions and tasting sessions.

GOURMET

Gourmet food and beverages.

LOGISTICS

Food, packaging, marketing, warehousing and
transportation logistics. Warehousing machinery
and equipment. Logistics and supply chain
management software.
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INNOVATION

Science for the food industry, processing industry
and technology. Scientific and research institutes,
and educational institutions. Scientific
breakthroughs.

HoReCa AND RETAIL TECH

Equipment and facilities for public catering and
retailing.

SPECIALTY

Wholesome and functional food, kosher and halal
products, vegetarian and vegan products, organic
food. Gluten-free food. Supplements. Ingredients
with improved nutritional value. Botanical extracts.
Herbal products. Encapsulated and powdered
herbs. Vitamins and mineral supplements. Baby
food supplements. Sports nutrition. Anti-ageing
and weight loss supplements.

REGULAR EXPO

General food products, meat, milk, fish, bread,
confectionery, frozen food, fresh food, fruits,
vegetables, processed food.
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Rolands Nezborts Aiga Kupre leva Survillo
Project Manager Strategic Project Manager Project Manager
W (371) 29127662 Head of Communications Assistant
~ (371) 67067550 X (371) 26591588 . (371) 29927263
rolands.nezborts@btl.lv <~ (371) 67065007 < (371) 67065005
aiga.kupre@btl.lv ieva.survillo@btl.lv

FOLLOW US
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